




ANNAMARIA TUAN 

FROM LIKES TO SALES
THEORIES AND EMPIRICAL EVIDENCE 

ON RELATIONSHIP MARKETING 
IN THE SOCIAL MEDIA ERA



©

isbn 
979-12-218-2308-0

prima edizione 
roma 6 november 2025











TABLE OF CONTENTS 

9





INTRODUCTION 













CHAPTER I 

FROM RELATIONSHIP MARKETING TO SOCIAL MEDIA MARKETING 










